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TODAY’S AGENDA

v Review 2022-2023 Activities and Accomplishments

v Share Performance Highlights
v Facebook
v Instagram
v YouTube 
v Email

v Social Media Support Activities

v Looking Ahead

v How You Can Help



BUILDING A STRONG FOUNDATION
CHECKMARKS INDICATE COMPLETED PROJECTS

üCreated a consistent brand image across all platforms

üDesigned graphic templates for social networks

üDeveloped social network posting style guidelines

üUpdated our Facebook Channel

üAdded an Instagram Channel

üRedesigned YouTube channel and added Spanish content

üCreated email templates

ü Initiated team training sharing how to use software, guidelines, and best practices



ONGOING ACTIVITIES
EDUCATE AND ENGAGE WITH FAMILIES AND HEALTHCARE PROVIDERS

ØEstablish monthly editorial calendars

Ø  Post 3-5 posts each week

ØIncrease followers through the “join our community” email campaign



FACEBOOK HIGHLIGHTS



POST ACTIVITY BY MONTH
SOCIAL MEDIA POSTING EFFORTS KICKED OFF IN THE 4Q2022

FACEBOOK POST

1Q2022 16

2Q2022 10

3Q2022 8

4Q2022 25

1Q2023 44

April 1 - May 15 22

Total 125



FACEBOOK FOLLOWER
OUR PRIMARY AUDIENCE IS WOMEN BETWEEN THE AGES OF 35-45

Jan 1 - May 21, 2023



WHERE ARE OUR FACEBOOK FOLLOWERS FROM?
OUR TOP US CITIES ARE IN THE HEARTLAND, EXCEPT FOR THE MARSHAL ISLANDS

Jan 1 - May 21, 2023



FACEBOOK CONTENT, REACH, AND ENGAGEMENT
OUR TOP POSTS INCLUDE UPDATES, EVENTS, AND EDUCATIONAL CONTENT

Jan 1 - May 21, 2023



INSTAGRAM HIGHLIGHTS



POST ACTIVITY BY MONTH
INSTAGRAM POSTING EFFORTS KICKED-OFF IN THE 4Q2022

INSTAGRAM

1Q2022 -0-
2Q2022 1
3Q2022 3
4Q2022 25
1Q2023 16
April-May 15 20
Total 65

*  Auto post on hero and logo updates
**Welcome post 9/15/2022



INSTAGRAM FOLLOWERS
OUR PRIMARY AUDIENCE IS WOMEN BETWEEN THE AGES OF 25-35

Jan 1 - May 21, 2023



WHERE ARE OUR INSTAGRAM FOLLOWERS FROM?
USAGE BY CITY IS VERY DISTRIBUTED

Jan 1 - May 21, 2023



FACEBOOK CONTENT, REACH, AND ENGAGEMENT
OUR TOP POSTS INCLUDE EVENTS AND HUMAN INTEREST

Jan 1 - May 21, 2023



YOUTUBE HIGHLIGHTS



YOUTUBE UTILITY
SOURCE: UTILITY OF EDUCATING THE HISPANIC AND LATINX POPULATION ABOUT GENETIC SERVICES USING 
CULTURALLY TARGETED VIDEOS, BY BETHANY JOHNSON

YouTube 5 38.5%
Facebook 4 30.8%
Doctors Office 4 30.8%
Social Media 2 15.4%

Ø 6 of 13 participants used YouTube or Facebook to share the videos

Ø Participants identified social media platforms as the desired place to find videos

Ø 7of 13 participants identified that they would like more videos moving forward

Ø Where would you like to be able to find new videos and resources?



YOUTUBE OVERVIEW
WE STARTED WITH 104 SUBSCRIBERS IN JANUARY 2022
NEW CONTENT COMBINED WITH SOCIAL MEDIA POSTS BOOSTS TRAFFIC



YOUTUBE DEMOGRAPHICS
OUR PRIMARY AUDIENCE IS WOMEN BETWEEN THE AGES OF 18-34

Jan 1-May 20, 2023



YOUTUBE GEOGRAPHY
SPANISH-SPEAKING COUNTRIES CONTINUE TO REMAIN MOST ENGAGED
THE UNITED STATES CONTINUES TO IMPROVE IN RANKING

Analytics are from Jan-Dec 2022
Jan 1-May 20, 2023



YOUTUBE TRAFFIC
48% OF VIEWS ARE YOUTUBE RECOMMENDATIONS BASED ON PREVIOUS VIDEOS WATCHED
SEARCH AND CHANNEL PAGES ARE LIKELY ATTRIBUTED TO SOCIAL MEDIA EFFORTS

Jan 1-May 20, 2023



YOUTUBE CONTENT RANKED BY VIEWS
ESTABLISHED VIDEOS GENERALLY RANK HIGHER
RELEVANT CONTENT AND VIEW DURATION INSIGHTS PROVIDE INPUT FOR FUTURE VIDEOS



EMAIL HIGHLIGHTS



JOIN THE COMMUNITY EMAIL CAMPAIGN
AS OF MAY 15, 2023, THE LIST INCLUDES 165 CONTACTS
JUNE 2023 EMAIL WILL SHARE TOOLKIT AND FIND CLINIC RESOURCES

SENT/SUCCESSF
UL DELIVERIES

OPENS OPEN RATE 
TOTAL 

CLICKS-
THROUGHS

CLICK RATES

Follow-Us
12/1/2022

132/121 44 36.4% 19 11.6%

Resend Follow-Us
12/7/2023

94/85 20 23.5% 9 10.6%

Webinar
1/9/2023

136/124 41 33.1% 20 14.5%

Resend Webinar
1/11/2023

91/91 17 18.7% 5 5.5%

RGN Webinar
1/12/2023

7/7 5 71.4% 1 14.3%

This slide includes Jan 2023 campaigns



SOCIAL MEDIA SUPPORT



QR CODES AND HAND-OUT CARDS
DEVELOPED QR CODES WITH HAND-OUT CARDS IN SPANISH FOR EVENT/PRESENTATIONS AND 
CLINICS

This slide includes Jan 2023 campaigns



WEBSITE REFRESH BEFORE

This slide includes Jan 2023 campaigns



WEBSITE REFRESH AFTER
ORGANIZING INFORMATION AND USING GRAPHICS IMPROVES THE USER EXPERIENCE

This slide includes Jan 2023 campaigns



LOOKING AHEAD



CONTINUING GOALS
ENSURE THE BEST POSSIBLE OUTCOMES FOR INDIVIDUALS WITH HERITABLE DISORDERS 

v Educate and inform using social media 
v Increase our base of Facebook, Instagram & YouTube followers
v Meet specific communities’ unique needs
v Distribute quarterly emails to families and healthcare providers to improve 

genetics understanding and awareness 
v Create a LinkedIn presence to connect with healthcare providers
v Bring awareness of our Resource Center to provide up-to-date and 

accurate information on genetics
v Create more shareable content for all visitors
v Develop stronger Learning Communities
v Identify additional supporting social media efforts by providing tools to 

promote efforts



HOW CAN YOU HELP?

Social Media
v  Send content for social media post (events, news, human interest)
v  Share posts on your social media
v  Like and share posts

Email
v  Share contact lists
v  Share email ideas

Overall
v  Provide Feedback 
v  Share ideas



THANK YOU!


